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Hyatt Place Dhaka sets new benchmarks for modern
hospitality in Bangladesh
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Dhaka  :  Hyatt  Hotels  Corporation's  entry  into  Bangladesh  marks  a
significant milestone for the country's evolving hospitality landscape and
Hyatt Place Dhaka stands at the forefront of this new chapter. As the
first  Hyatt-branded  property  in  the  country,  the  hotel  reflects  both
global confidence in Bangladesh's economic trajectory and the growing
sophistication of its travel and business ecosystem.

According to Kevin McIntyre, General Manager of Hyatt Place Dhaka,
the  decision  to  enter  Bangladesh  was  driven  by  the  country's
remarkable  momentum.  "Bangladesh  is  one  of  South  Asia's  fastest-
growing economies, with a young population, a rising middle class, and
expanding international business links," he noted. "For Hyatt, this is a
market full of energy and long-term potential."

Over the past decade, Bangladesh has witnessed steady progress in
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infrastructure development,  aviation connectivity  and business travel
demand. Hyatt's arrival aligns with its broader strategy of expanding
into high-growth emerging markets. "We felt the timing was right to
introduce a trusted international brand that can respond to evolving
traveler expectations," McIntyre explained.

Contemporary hotel designed for today's traveler

Hyatt  Place Dhaka has been conceived as a  modern,  intuitive hotel
catering to  both business  and leisure guests.  The property  features
spacious,  thoughtfully  designed  rooms,  contemporary  dining  at  the
Gallery Café, versatile meeting facilities, a fully equipped fitness center,
and rooftop experiences that add a distinctive dimension to the stay.

Globally,  the  Hyatt  Place  brand  is  synonymous  with  seamless,
uncomplicated  hospitality,  and  Dhaka  is  no  exception.  However,
McIntyre  emphasized  that  the  hotel  has  gone  a  step  further  by
incorporating  local  nuances.  "While  we  maintain  international
standards,  we  have  infused  the  hotel  with  elements  inspired  by
Bangladeshi culture, cuisine and warm hospitality," he said. "The result
is an experience that feels globally consistent yet distinctly local."

Strategic location, strong market focus

Located just minutes from Hazrat Shahjalal International Airport, Hyatt
Place Dhaka enjoys a strategic advantage that resonates strongly with
time-sensitive travelers. The proximity makes it particularly appealing to
corporate guests, airline crews and transit passengers. Reduced travel
time, especially in a congested city like Dhaka, has emerged as a critical
value proposition.



The hotel also anticipates solid demand from MICE-related activities,
supported by its flexible meeting spaces and easy airport access. Its
target market is diverse, encompassing corporate travelers, expatriates,
airline  crew,  transit  guests  and  short-stay  leisure  visitors,  with  a
balanced mix of international and domestic clientele.

"Domestic  business  travel  is  extremely  important  for  us,"  McIntyre
stressed.  "Dhaka  is  the  commercial  heart  of  the  country,  and  the
domestic  corporate  segment  plays  a  vital  role  in  long-term
sustainability."

Regionally, the hotel expects steady inflows from South Asia, Southeast
Asia, and the Middle East - markets that maintain strong business and
travel ties with Bangladesh and are becoming increasingly aware of the



country's growing global relevance.

People-centric service, local talent

At the core of Hyatt's philosophy is a strong emphasis on people - both
guests  and  colleagues.  Hyatt  Place  Dhaka  has  invested  heavily  in
training and development to ensure service delivery that meets global
brand standards.

"We have prioritized hiring and nurturing local talent," McIntyre said.
"Our training programs focus on service excellence, cultural awareness,
and operational efficiency, enabling our colleagues to grow within the
Hyatt ecosystem."

By blending Hyatt's  international  service framework with the innate



warmth  of  Bangladeshi  hospitality,  the  hotel  aims  to  deliver  an
experience  that  feels  authentic,  welcoming,  and  reliable.

Commitment to sustainability, technology

Sustainability forms an integral part of Hyatt Place Dhaka's operations.
The  hotel  has  implemented  energy-efficient  systems,  water-saving
initiatives, responsible waste management practices, and eco-conscious
procurement  policies.  These  efforts  align  with  Hyatt's  global  ESG
commitments,  which  emphasize  environmental  stewardship  and
responsible  business  practices.

"Sustainability is not a trend-it's a responsibility," McIntyre remarked,
underscoring  the  brand's  long-term  commitment  to  responsible
hospitality.

Technology, too, plays a central role in enhancing the guest journey.
Digital check-in, mobile room keys, high-speed connectivity, and smart-
room  features  are  designed  to  offer  convenience,  efficiency,  and
personalization  -  key  drivers  of  modern  travel  decisions.

Looking ahead

Hyatt  continues  to  evaluate  opportunities  for  further  expansion  in
promising markets, and Bangladesh, McIntyre notes, certainly has the
potential to welcome more Hyatt brands in the future. Much will depend
on market demand and development partnerships.

"We  hope  Hyatt  Place  Dhaka  will  help  shape  the  next  chapter  of
branded hospitality in Bangladesh," he said. "Our goal is to introduce
new benchmarks for modern, guest-focused travel while contributing
positively to the country's global image."

Reflecting  on  his  role,  McIntyre  described  the  assignment  as  both
exciting and meaningful.  "Introducing a  globally  trusted brand to  a
market  full  of  potential  is  truly  rewarding.  Bangladesh has  a  deep-
rooted culture of hospitality, and I'm honored to be part of this journey."

As Bangladesh steps into 2026, Hyatt Place Dhaka positions itself not
just as a new hotel, but as a symbol of confidence in the country's future
- offering a comfortable, seamless, and elevated hospitality experience
aligned with international expectations and local warmth.




