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Fit Elegance: Tailoring global standards for modern
Bangladeshi wardrobe
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Dhaka : When Fit Elegance opened its doors on March 26, 2001,
Bangladesh's formalwear market offered limited choices. Men seeking
suits or professional attire often had to decide between costly imported
brands and inconsistent local tailoring. Into this gap stepped Fit
Elegance, with a clear mission: to deliver international-standard
formalwear, crafted locally, at prices accessible to Bangladeshi
consumers. More than two decades later, that founding vision continues
to shape the brand's identity.

Talking to The Bangladesh Monitor, Wahida Sharmin, Managing
Director of Fit Elegance, reflected on the journey of a homegrown
apparel brand that has steadily evolved with the country's changing
lifestyles and aspirations. "From the very beginning, our focus was
quality, fit, and versatility," she said. "We wanted customers to feel
confident that they could get a well-made suit without compromise -
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whether ready-made or custom-tailored."
From suits to full lifestyle brand

Initially established as a specialist in suits and formal tailoring, Fit
Elegance built its reputation on precision craftsmanship and reliable
fits. Over time, however, customer needs expanded - and so did the
brand. Today, Fit Elegance is a comprehensive menswear and lifestyle
label, offering shirts, blazers, ethnic wear, casual collections,
accessories, and even women's wear through specialized lines such as
Feme and Jadeed.

This evolution was driven not by trend-chasing, but by listening closely
to customers. "As our audience became more diverse, they wanted the
same Fit Elegance quality across different occasions - office, weddings,
festivals, and everyday life," Sharmin explained. Each new product
category follows the same core standards that defined the brand's
suiting line: careful fabric selection, refined pattern development, and
consistent finishing.

Strength in manufacturing, design

A key differentiator for Fit Elegance lies in its close association with
East West Industrial Park Ltd, an export-oriented manufacturing facility.
This relationship allows the brand to draw upon advanced machinery,
modern pattern-making systems, and a highly skilled technical
workforce - resources more commonly seen in factories serving global
buyers.



"The export background gives us exposure to international trends,
premium fabrics, and efficient production techniques," said Sharmin.
"That knowledge translates directly into better-quality products for our
local customers." It also enables Fit Elegance to maintain consistency as
production volumes grow, a challenge many domestic brands struggle to
overcome.

Fit, comfort, climate

Designing formalwear for Bangladesh requires a careful balance
between global aesthetics and local realities. Fit Elegance addresses
this by combining international tailoring standards with fabrics and
constructions suitable for the country's warm, humid climate.
Lightweight materials, breathable linings, and thoughtful cuts ensure



comfort without sacrificing style.

Equally important is personalized service. Customers can choose from
ready-made collections or opt for custom tailoring, supported by trained
staff who guide them through fit and styling choices. "Our philosophy is
simple," Sharmin noted. "Quality products and attentive customer
service go hand in hand."

Broad growing customer base

While working professionals and corporate clients remain the brand's
core audience, Fit Elegance now serves a much wider demographic.
Wedding clients - particularly grooms seeking custom suits or ethnic
ensembles - form a growing segment. At the same time, everyday buyers
increasingly visit Fit Elegance for casualwear and women's collections.




Accessibility without compromise

One of Fit Elegance's notable strategies is its wide price range,
spanning budget-friendly options to premium offerings. According to
Sharmin, this is a conscious effort to remain accessible to middle-
income customers while still catering to those seeking higher-end
products.

The brand achieves this balance through in-house production and
efficient sourcing. By controlling much of the manufacturing process, Fit
Elegance can manage costs while maintaining quality. Different price
tiers are created through variations in fabric grades and detailing - not
by lowering basic craftsmanship standards.

Expansion, road ahead

Currently operating 12 outlets across Dhaka, Chattogram, and Sylhet,
Fit Elegance is preparing for further growth. Plans include expansion
into emerging cities such as Cumilla, alongside strengthening its online
platform to reach customers nationwide. Looking further ahead, the
brand is also exploring long-term opportunities to enter international
markets.

Over the next 5-10 years, Sharmin envisions Fit Elegance as a complete
lifestyle brand with a distinctly Bangladeshi identity and global
standards. Export opportunities, new product categories, and digital
retail are all part of that roadmap.



